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What Motivates People to Give

Cortni Huffman

Eastern Washington University

. Abstact Background of Alumni Giving Pilot Study

Giving in the form of donations is crucial to a university’s Fransen (2007) describes higher education as being a $300 billion This pilot study conducted was a convenience sample - : . :
° ' y industry where about 10% or $30 billion comes in the form of P - 4 - : - P * The questions weren't very specific causing
success. A lot of research has been done on alumni giving, Sty ADO! o | survey with the first question being a closed-ended
it's importance and why alumni give, but little research has chgrltat_)l_e con.trlbutlons. It IS estlmgted U.S. colleges anq | question and the second followed the first one and was answers to bg vague | |
been conducted on how to get current students involved umvegsqu;s ralsecilh$49.62b(|)||1|gn dltjr:lg% tg"? 2bO1_9 acadte_rguc; f:jscbal an open-ended question « The sample size was quite small with only 28
and what's important to them. In this presentation | will be yealr, ©. 1 7o more than In Wi 270 DEING CONTHLULSE LY people
discussing the theoretical approaches used to understand alumni (Gouncil for Advancement and Support of Education, The t ti ked ' * This study | ific t ' it d
| . _g. dh PP t ate th it i 2020). This is an extremely significant increase over the past 12 € WO ques |ons asKked were. IS Study IS SPecliic 10 one universi y an
aiumni giving and how we can transiate the reiationships years and it's important to recognize and understand why this is 1. Atter graduation would you donate to Eastern results could probably not be generalized as
marketing theory to get current students to donate to their happening. In the past a lot of research has been conducted on Washington University? each university is different
future alumna matter. | c_:onducted a pilot study where | alumni giving. Areas of research include microeconomics, 2. If you answered yes/no, why?
asked. current S.tuder)ts if they would donate to Eastern charitable giving, management, relationship marketing, Conclusion
Washington University (EWU) after they graduated and why educational science and services marketing. A total of 28 people answered my questions where 12
or why not they would donate to EWU. My study suggests people answered yes and 16 answered no. * Philanthropic giving by alumni is an increasingly
that students' positive experiences with their Six Theoretical Approaches to Alumni Giving “ important source for higher education.
sororltles/fratern|t|es and the opportunities thgt EWU 1. Microeconomics o |
provided them encourages them to want to give back. It . Lo . « Alumni give more than corporations and the
, . * University is seen as an economic system Th h | d . N . .
also suggests that student's value other organizations and . . . € reasons wny people answered yes. government, which is why this topic needs to be
g9 g Al
, . . . umni focus on the price and income effects of . Wanted to help i f00d
don’t see the importance of donating when they have . . . anted to help Improve 100d on campus researched even more
e e , voluntary charitable giving and the tax deduction . Helo support scholarships
already paid tuition. It's important to understand the they could receive p SUpport s rShip
reasoning behind these answers and discuss the * Help support financial aid  When talking about alumni giving there are six
possibilities of things that EWU could do in the future to . . * Volunteer time theoretical approaches the literature seems to follow
- 2. Charitable-giving approach + Provided them a future/opportunities i i ing i
further influence the students who Uni 7 Hubr o >/Opportu | however , relationship marketing is the most current
niversity is seen as a hybrid organization - Wanted to support their fraternity/sorority trend in giving research as it involves social media and
* Focuses on motivations for donations including statistics
introduction to Giving in Hiaher Educati altruism, reciprocity and direct benefits The reasons why people answered no:
niroauction to Giving In Aigner eaucation :
J J * They have student loans they need to pay off « There are plenty of different reasons why students may
3. Management * There are other organizations that they are passionate or may not want to donate after they graduate but being
Giving in higher education is very important today for many * University is seen as a business entity about able to communicate with them effectivelv about whyv it's
. . . . . , N . y y
reasons. For starters, grants and federal funding to higher » Uses psychological theory of discretionary * [I've paid tuition why should | have to give? important to give and understanding their values as an
education is continually decreasing. Whether it's federal, state collaborative behavior which in simpler terms « Want to make sure their financial situation is stable undergrad can impact whether or they give as a future
or local, donations from the federal government to higher describes how an employee behaves alum
education institutions are slim. This is because they are Further Research
fighting other government institutions like prisons and other 4. Relationship marketing | | | L
universities across the country. Specifically, higher education  University is seen as a services organization Although this was a pilot study, | obtained S|gn|f|olan.t Works Cited
institutions are fighting each other as each university want to « Most current form of research responses. qu things that stuck out out to me within the
offer the best educational experience whether that be  Uses commitment-trust theory of relationship yes responses included:
Increasing their technological needs or creating a better marketing which says that trust and commitment * The fact that individuals want to donate because of Andreeggib;é %1099893052;7%;Vllatgh'tzzf;s:ﬁym;rzg')'C?Z'ng ;Zggarity and Ricardian
atmosphere off the campus, every university is competing for must exist for a relationship to be successful the positive experience they had from their fraternities Brady, M. K., Noble, C. H., Utter, D. J., & Smith, G. E. (2002). How to give and receive: An
students. e Trust and bU|Id|ng relationships are the and sororities is significant. §§$If8a1t8(%7r:]u:ry1(())Bzzarltable hybrids. Psychology and Marketing, 19(11), 919-944.
foundation to this approach — How can the alumni association at EWU reach Cour:(cilliorCAdvarﬁemAegt and Supporté)fSEducatio? EZdOZO. Voluntary Support of Education. New
3 : : : : : : ; ' t t tion.
Now let’s look at corporations. When corporations do decide out to those organizations to influence more of Durkheim, E. (1967). Moral Education: A Study in The Theory and Application of the Sociology
to donate to a university usually, they are targeting specific 5 Educational science their members to donate? of Educatié)n (E. K. Wi(lson & H. Schnurer, Trans.). New York, NY: Free Press
. - - _ o _ Feldstein, M., & Taylor, A. (1976). The income tax and charitable contributions. Econometrica,
prestlg:ous SChOO:_S that Oﬁle(; EOmeth'nlgktC? tr;em_ In f[eturn. For « University is seen as a social system . Eastern providing them with a future/opportunity. a0 o0z goutogdonerazss
example, corporations wou e more like O qive to . : , - o o ransen, F. J. . Leveraging Philanthropy in Higher Education. Academic Questions, ,
o PIe, A P onving e Vz hQ t Involves Tinto’s model qf student dropo'ut yvhlph _ What are those opportunities specifically? How 150-153. doi-10.1007/512129.007-9007-9
o.nzag.a§ dasKelball team than e£astern vvasnington means that factors outside of a student's life like did they vary from one another? Heckman, R., & Guskey, A. (1998). The relationship between alumni and university: Toward a
University's (EWU.) b_ecause Gonzaga has a much better institutional commitment, grade performance, tﬂezorx(fj glf f(;f:gegz;qSréygggl;agt.);)gzté\_/% ;8;%2’ of Marketing Theory and Practice, 6(2), 97~
success rate and is viewed by a lot more people. Therefore peer-group interactions, academic and social Two thinas that stuck out out fo me within the no Iskhakova, L.I, Hi:%e?, A, & Hoﬁmagn, ? (?016)(.3An integra(;iv;, model of.alurrlltr.ﬂ IonaIty—a;\nf
I 11 " I . . . empirical validation amon raquates 1mrom German an SSian universi . rn
universities rely on alumni donations no_w mpre than ever and integration can all determine whether an g | _ Noﬁpmﬁt i SectgrgMarzeﬁng’ 2802). 120103 u u les. Journal o
why we need to understand why alumni decide to donate to individual would dropout or not responses included: doi: 10.1080/10495142.2015.1006490
: ) : o : : 3 Iskhakova, L., Hoffmann, S., & Hilbert, A. (2017). Alumni loyalty: Systematic literature
thhelr altjmnta mtar:tetr It's r:m|p0rtar:jt' t?dbe able tto dt'efl|ne Ther_e aret Othber ct)rganlzatlons that they re more review. Journal of Nonprofit & Public Sector Marketing, 1-33.
characteristics that can help predict donor potential. - : assionate about. doi: 10.1080/10495142.2017.1326352
PP P 6. Services I\/Iarketlng P L Lehtinen, U., & Lehtinen, J. R. (1991). Two approaches to service quality dimensions. Service
N | | | . University is seen as a services organization - Wh.at are those organlzgtlc_)ns? Are. they relqted to Industries Journal, 11(3), 287-303 doi: 10.1080/02642069100000047 -
ot of studies have been done around the SUbjeCt of alumni _ _ _ , their personal characteristics or is it somethlng McAlexander, J. F., Koenig, H. F., & DuFault, B. (2014). Advancement in higher education: The
.. : : ° ThlS approaCh uses Lehtmen & Lehtmen S _ _ role of marketing in building philanthropic giving. Journal of Marketing for Higher
giving.However, all these studies look at the current alumni : - that EWU isn’t doing that they could be? Education, 24(2), 243-256. doi: 10.1080/08841241.2014.969797
I I (1 991 ) SErvices marketmg theory _ .. i Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust theory of relationship marketing.
rather than the current students at a unlverS|ty. If we could Defi litv in th di : - phvsical e |'ve pald tuition Why should | have to give Journal of Marketing, 58(July), 20-38. doi: 10.2307/1252308
predict Why future alumni would want to donate rather than _ € mes. quality In {nree |menS|ons, p ysical, : : Okunade, A., Wunnava, P A &W,alsh, R..(19.94)..Charitable giving of alumni: Micro-data
current alumni. we could Change the atmosphere of the Interactive and Corporate Image quallty. — If EWU could communicate the |mportance of evidence from a large public university. American Journal of Economics and Sociology,
) _ o _ _ _ _ . f . . g|V|ng and explaln to the Students What those 53(1), 73—84 Retrieved from www.|stor.org/stable/3487204
campus or how universities train faculty to interact with their *  When alumni feel they recelve prOfeSSIOnal donations 3o towards they mlght feel more Tinto, V. (1975). Dropout from higher education: A theoretical synthesis of recent research.
- - 1 I ! Review of Educational Research, 45(1), 89—125 doi 10.3102/00346543045001089
students, SO they have the beSt experlence pOSS|bIe- S_erVICe from thelr a!r_na matter they are mqre passionate to ive Wunnava, P. V., & Lauze, M. A. (2001). Alumni giving at a small liberal arts college: Evidence
Ilkely to have a positive perception and attitude give. from consistent and occasional donors. Economics of Education Review, 20(6), 533-543.
towards them room 1568 Wote nd et N o Wiy
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